
H1 2026 Marketing Calendar 

Jan Feb Mar Apr May Jun

Innovation Mtg. 

Jan 14

Business Review

Feb 17

April 22-24 Houston, TX

Photoshoot TBC

Virtual Sales Mtg. 

Feb 2

Media Lead Gen

Bake Fresh 85th 
 AnniversaryInnovation

Cake Bites/           
Donut Muffins 
Protein
Summer/Fall 
Seasonals

Predeposited 
Muffins 
& Loaves

Limited Edition 
Nostalgic Flavors, 
Relentless Innovation

NEW BNJ BOOTH

NEW BNJ 
BOOTH

Photoshoot TBC



2026 MEDIA CHANNELS

CUSTOM 
CONTENT

EMAIL
eNEWS

PRINT CUSTOM 
eBLAST

2026 MEDIA PARTNERS

TRADESHOW 
SUPPORT

2026 OBJECTIVE(S)

CONSIDERATION
Exact KPIs TBD based 

on website updates

2026 APPROACH
Run a mix of tactics that are known to bring a large number of impressions and 
clicks in order to drive awareness as well as tactics that are high-impact (both print 
and digital) in order to build interest, drive traffic and encourage conversion.

Explore opportunities to tell the 85th Anniversary and/or Nosh-talgia specialty 
products story

Support IDDBA Show

AWARENESS
Impressions, clicks

• IDDBA ENEWSLETTER & WEBSITE 
SPONSORSHIP

• SN PRODUCT WATCH ENEWSLETTER 
(SINGLE SPONSOR)

• SUPERMARKET PERIMETER MEDIA PACKAGE
• THE SHELBY REPORT ASK THE EXPERTS              

& CATEGORY SPONSORSHIP
• SUPERMARKET NEWS PRODUCT WATCH

2026 Trade Media Plan

Grocery/Bakery



Campaign Message Pillars

Innovation

Bake Fresh
Elevate customer senses by providing                   
in-house fresh baked offerings. 

Clean Label 
Clean label and organic options to 
connect with key customers

85th 
Anniversary

Celebrating 85 years of delicious with 
limited edition nostalgic flavors & 
relentless innovation

Elevating Fresh Bakery

Introducing new nostalgic flavors, 
protein powered options and ability to 
customize products for your stores
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Community

• Giveback 

• Impact 

People

• Retention

• Recognition 

• Recruiting 

Investments

• Acquisitions

• Innovation

• Expansion

• People

Culture 

• Vision

• Values

• Associate 

Spotlights

Sustainability 

• Awareness

• Commitment

• Progress

Values

• Bake’n Joy Website

• Social Platforms

• Events & Media Relations 

Core Platforms

EXTERNAL 
FACING 
OPPTY

People

Culture 

Community

Integrated Content & Video Expansion   
Corps Comm Plan

FPO – 
Linnea Spotlight Video

Linnea Shorey
Employee Spotlight



BNJ 
VIDEOS

BNJ 
ORGANIC 
CONTENT 
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BNJ 
ADVERTORIALS

PARTNER 
ORGANIC 
COLLABS

Lead Generation Brand Building Talent Acquisition 

PREMIER SOCIAL MEDIA FOR B2B MARKETING   

Thought Leadership 

2nd LARGEST SEARCH ENGINE, MID-FUNNEL CONTENT HUB

Education TestimonialsDemos Case StudiesBrand Stories

Paid MediaBrand Awareness Retargeting

COMMUNITY & BRAND AWARENESS BUILDING 

Visual StorytellingBrand Engagement  Targeted Advertising 

BUILT FOR COMMERCE & DYNAMIC CONTENT  

Organic 

Organic 

Top of Funnel Marketing 

Content & Platform Strategy



Calendar

2026 Social Media

Key Highlights

85th Anniversary
• May – EOY

Shows
• DOT, IDDBA, NACS, PLMA

Cares
• People, culture, community, 

sustainability, investments



2025 LinkedIn Profile Performance
Date Range:  Jan. 1, 2025-Dec. 31, 2025

Impressions

46,025

Engagement

5,470

Engagement Rate

11.9%
Post Clicks (All)

3,784

Net Follower
Growth

873

Net Follower Growth Engagement Rate

Impressions: The number of times your content was displayed to users.
Engagement: Reactions, Comments, Shares, and Post Clicks
Post Clicks (All): The number of times users clicked on the links within your posts.
Engagement Rate: The number of times users engaged with your content as a percentage of impressions. This indicates how engaged people are with your brand.
Net Follower Growth: The number of new audience members gained minus the audience members lost.



2025  Top Performing LinkedIn Posts
Date Range:  Jan. 1, 2025-Dec. 31, 2025 | Total Posts: 34

1 2 3

5 6

End of Year Finance Department - Halloween Jerry Cup Outing

Veteran's Day The Shelby Report – Navigating 
Bakery Trends

Safety September

4
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